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INTERACTIVE
ALCOHOL ADVERTISING DATA

‘Wiews alcohol advertising data on
talevision programs in your area.
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April 21, 2004

Mumber of Alcohel Ads Bombarding
Teens Rose in 2002

Top 15 teen television shows all had
alcohol advertizing; Alechel industry
reforms need monitoring

3 VIEW RELEASE

March 9, 2004

Underage Youth Hawve Easy Access to
Alcohol Web Sites

Games, Dewnloads, Interactive
Attractions Create Cyber Playground;
Content Popular with Youth Concentrated
on Beer, Distillad Spirits Web Sites; 8-
Roll Available
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LATEST
FACT SHEET UPDATES

Television, Alcohol Ads
and Youth in 2002

# VIEW FACT SHEET

camy
WASHINGTON UPDATE

Reducing Underage
Drinking

A report by the National
Rezearch Council and
Institute of Medicine of the
Mational Academies

Model Legislation

To prompt policy debate on
reducing and preventing
underage drinking, CAMY
drafted model fedaral
legislation based on the
recommendations of the
Mational Research Council!
Institute of Madicine.

LENREN WAKSTIRE BAR T Ay

(The Center on Alcohol Marketing and Youth,

http://www. camy. or)

hittp:/ /camy.orgs’
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